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Die Suchmaschine, die Ihre 

Privatsphäre respektiert
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A European Web search engine build on 3 values

Neutrality

Privacy 

Openness
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A panoramic search: all in one
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A panoramic search: all in one
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Tools to make everyday life easier
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Tools to make everyday life easier
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Specialized universes
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Specialized universes
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An offer dedicated to children: Qwant Junior
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A mobile offer
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Non tracking advertising: 

strictly based on query context
Shopping and affiliation

Our business model
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2014

March
Launch of Qwant’s first 

version in Germany

June
Axel Springer Digital 

Ventures investment 

Preparation for 
large scaling and 

internationalization

Focus on 
infrastructure, 

security and crawling

2013

July
Launch of Qwant’s

first version in France

Product and news 
verticals added

Creation of boards 
that allow users to 
collect and share 

information on Qwant

2015

April
The new Qwant released

in France and Germany

October
Qwant Lite launch

December
Qwant Junior launch

Optimized result 
quality and new 
user interface

Enhancing relevance 
with  algorithms & 

semantics

Development & launch:

first version

Relaunch: the new Qwant

Optimization:

Product & Technology

Founding year

of Qwant

Qwant’s promise: 
Security, privacy and 

no tracking

General and social 
media combined in 

search

2011 2017

January
Caisse des Depots 

investment €15m

Axel Springer Digital 

Ventures inv. €3,5m

Mobile app launch

Android and iOS 
version

November
Xilopix take over

Joined Research 

Laboratory with INRIA

2016

January
€25m loan financing

from EIB

New Mobile user 
interface

Responsive layout
optimized for mobile

New home page

July
Mozilla Partnership

2018

January
QWANT AI in China

Mozilla integrates 
qwant into Firefox

March
EIB innovation prize 

QWANTJUNIOR
mobile app launch

Android and iOS 
version

QWANT’s Path
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• 70 millions visits per month
8 minutes & 4 pages per visit

• 100% growth 2016 to 2017
20% per quarter 

• 42e site most visited in France
(vs 302e end 2015)

• 982e worldwide
(vs 5373e fin 2015)

• 28 languages et  42 countries

• 40 millions Euros invested

• 170 employees

• 6 locations (Epinal, Rouen, Nice, Paris,  Italy, Germany)

https://www.similarweb.com/fr/website/qwant.com#overview

QWANT’s figures



A European Web search engine build on 3 values

Neutrality

Privacy 

Openness
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Images current status
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Images current status
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Images current status
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✓ A format to manage the definition and size
• Thumbnail creation and hosting
• Search for the optimal definition and size 

✓ A will to find win win agreements 
• Laws and regulation

Images forthcoming
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French law : Loi création du 7 juillet 2016. 
Articles L136-1 et suivants du code de la propriété intellectuelle, issus de la loi Création du 
7 juillet 2016

Very clearly concerns search engines ("any online public communication service in which 
works of plastic, graphic or photographic art collected automatically from online public 
communication services are reproduced and made available to the public for indexing and 
referencing purposes"). A photographer who puts a photo online must grant the 
management of rights to an approved management company (compulsory collective 
management); Search engines must conclude an agreement with these management 
companies, by which they pay the right to exploit the photos put under mandatory 
collective management. In principle remuneration per % of turnover, but may be flat-rate.

To our knowledge, the decrees and orders making it possible to fix the modalities of 
approval and negotiation of the scales have not been published, and therefore the law 
remains inapplicable. 

Images forthcoming
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Whatever the technologies, 
laws and regulations are, 

QWANT will not know 
who your prospects and 

customers are.

Thanks for your attention.
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